
What’s The Big Idea? 



Look at a Brand Name as a Metaphor that 
describes the Brand’s Promise: 

(1)  Axiom Media Group 
(2)  Paradigm Concepts 
(3)  Kaleidoscope Media LLC 

(4)  Paradigm Wellness Coalition 
(5)  Kaleidoscope Wellness Coalition 
(6)  Mindz Eyez Wellness 
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Three major items of consideration are: 
(1)  A cohesive color scheme that is built on 

meaning, 
(2)  Compatible typography that creates the right 

feeling or mood of the Brand, and 
(3)  Consistent use of composition to 

communicate unity through your 
communications pieces. 

All three consideration should be integrated 
through all media devices to establish a 
recognizable that is consistent. This integration 
starts with the Graphic Mark.  
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Strategic use of 
color creates 
dynamic visual 
impact.   

Color is an instant 
indication of quality 
and value.  
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You may wish to explore any of the following 
color schemes or develop unique combinations… 



Typical Color Schemes: 

•  Primary: Red, Yellow and Blue are the 
foundation colors by which all other 
color are created.  

•  Secondary: Orange, Purple/Violet and 
Green are secondary colors. These colors 
are created by combining two of the 
primary colors. 

•  Tertiary:  These six colors are made by 
combining a primary and an adjacent 
secondary color.  

These colors are Red-Orange, Red-Violet, 
Yellow-Green, Yellow-Orange, Blue-Green and 
Blue-Violet. 
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Typical Color Schemes: 

•  Monochromatic: This color 
scheme is created by using one 
(mono) color (chrome) value and 
varying tints and shades. 

•  Analogous: This color scheme is 
created by using three adjacent 
colors on the color wheel. 

•  Complimentary (Contrast):  
This color scheme is created by 
using two colors that are 
opposite of each other on the 
color wheel.  

Complimentary Colors Analogous Colors 

Monochromatic Colors 
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Typical Color Schemes: 

•  Warm: This color scheme is 
associated with reds, yellows & 
oranges. Warm colors appear 
to advance in space. 

•  Cool: This color scheme 
contains a large amount of blue 
(blue-biased) and appears to 
recede or fall back in space. 
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Western Meanings of Color 
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Compatible typography in identity design 
means the choice of  selected typefaces 
communicate the tone and mood of the 
central promise  of the Brand. 
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VIDEO PRESENTATION 
Paul Rand 
Saul Bass 

Roll Clip… 


